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Annotatsiya: Mazkur macgolada xalgaro biznes alogalarida madaniyatlararo xulg-atvorning
ahamiyati, ularning tashkilotlar faoliyatiga ta’siri va muvaffagiyatli hamkorlikni ta’minlashdagi o ‘rni
tahlil gilingan. Globalizatsiya davrida biznes muhitida turli madaniyat vakillari bilan samarali mulogot
o ‘rnatish zarurati ortib bormogda. Shu bois maqolada xalgaro biznesda yuzaga keladigan madaniy
to ‘siglar, ularning sabab va oqibatlari, hamda ularni bartaraf etishning amaliy yo llari yoritilgan.
Tadgiqot natijalari shuni ko ‘rsatadiki, madaniyatlararo kompetensiya va kommunikativ ko ‘nikmalarni
rivojlantirish xalgaro biznes muvaffagiyatining muhim omilidir.

Kalit so“zlar: Madaniyatlararo xulg-atvor, xalgaro biznes, globalizatsiya, kommunikatsiya,
madaniy kompetensiya, biznes etikasi.

INTERCULTURAL BEHAVIOR IN INTERNATIONAL BUSINESS RELATIONS

Abstract: This article analyzes the importance of intercultural behavior in international business
relations, its impact on organizational performance, and its role in ensuring successful cooperation. In the
era of globalization, the need to establish effective communication among representatives of different
cultures in the business environment is increasing. Therefore, the article highlights cultural barriers arising
in international business, their causes and consequences, as well as practical ways to overcome them. The
results of the study show that the development of intercultural competence and communication skills is a
crucial factor for success in international business.

Keywords: Intercultural behavior, international business, globalization, communication, cultural
competence, business ethics.

MEXKYJIBTYPHOE IIOBEJEHHME B MEKJIYHAPOJHBIX BUSHEC-OTHOIIEHUAX

Annomayua: B oannoui cmamve npoaHanuzupos8ano 3Hayenue MexCKyibimypHo20 NoseoeHus 8
MENCOVHAPOOHBIX 0€NI0bIX OMHOUWECHUAX, €20 6GIUAHUe HA O0esMeNbHOCMb OpeaHu3ayull u poib 8
obecnevenuu ycnewinozo compyoHuvecmed. B onoxy enobanuzayuu HeobXo0uMocmsv yCmaHo8ieHus
ahpexmusro2o obweHUs MexHcOy NPedCmasumeniamy pasiudHblx KyIbmyp 6 0ello8oli cpede 803pacmaen.
B cmamve oceewaromes KynomypHule 6apvepol, 603HUKAIOWUE 8 MEHCOYHAPOOHOM OU3Hece, UX NPUYUHbLL U
nOCIe0CmsuUs, a MaKkdce nPaKkmudecKue nymu ux npeooonenus. Pesynemamul uccneoosanus nokasvieaiom,
Umo pazeumue MexdCKyIbmypHoU KOMNEMeHMHOCMU U KOMMYHUKAMUBHBIX HABLIKO8 ABNAEMCH 8ANCHBIM
gaxmopom ycnexa 6 medxicOyHapoOHOM OusHece.

Kniouesvie cnoea: MedsickyiomypHoe nogedeHue, MexcOyHapoOuslll OusHec, 2nobarusayus,
KOMMYHUKAYUS, KYIbIMYPHASL KOMREMEeHMHOCMb, 0el08as IMUKA.

Kirish

Global igtisodiy integratsiya sharoitida korxonalar va tashkilotlar turli mamlakatlardagi hamkorlar,
mijozlar va investorlar bilan ozaro alogalar o‘rnatmoqda. Bunday alogalarda nafagat igtisodiy manfaatlar,
balki madaniyat, urf-odat, gadriyat va xulg-atvor me’yorlari ham muhim rol o‘ynaydi. Har bir xalgning
0‘ziga xos madaniy gadriyatlari, mulogot uslubi va biznes yuritish odatlari mavjud bo‘lib, ular xalgaro
hamkorlik jarayonida tushunmovchiliklar yoki ziddiyatlarga sabab bo‘lishi mumkin. Shu bois
madaniyatlararo xulg-atvorni o‘rganish zamonaviy biznes strategiyalarining ajralmas gismiga aylanmogda.
Xalgaro biznes jarayonlarida madaniyatlararo xulg-atvorning chuqur o‘rganilishi nafagat kommunikatsiya
samaradorligini oshiradi, balki tashkilotning strategik garor gabul gilish jarayoniga ham bevosita ta’sir
ko‘rsatadi. Hofstede (2010) o‘z tadgiqotlarida turli mamlakatlarda “kuch masofasi”, “individualizm-—
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kollektivizm” va “noaniglikdan gochish” kabi madaniy o‘lchamlarning biznes mulogoti va boshgaruv
uslublariga ganday ta’sir gilishini asoslab bergan. Bu omillar xalgaro kompaniyalar faoliyatida strategik
moslashuvchanlikni talab etadi.[1]

Trompenaars va Hampden-Turner (2012) tomonidan ilgari surilgan “madaniy to‘lginlar”
nazariyasiga ko‘ra, global biznesda muvaffagiyatga erishish uchun korxonalar oz ichki siyosatini ham
madaniy farglarni inobatga olgan holda shakllantirishi zarur. Masalan, Yevropa kompaniyalari jamoaviy
garor gabul gilishni afzal ko‘rsa, Amerika korporatsiyalarida individual yondashuv kuchlirog. Shu nugtai
nazardan, xalgaro muzokaralarda madaniyatlararo moslashuvchanlik — bu ragobatbardoshlikning yangi
shakli hisoblanadi.[2]

Hall (1976) esa “yuqori va past kontekstli madaniyatlar” tushunchasini ilgari surib, aloga

jarayonidagi semantik tafovutlarni tahlil gilgan. Uning nazariyasiga ko‘ra, Yaponiyada yoki Arab
mamlakatlarida mulogot ko‘proq kontekstga bog‘lig bo‘lib, ma’nolar ishoralar va noverbal belgilar orgali
yetkaziladi. Bunday madaniyat vakillari bilan ishlashda nafagat til, balki tana tili, vagtga munosabat va
shaxsiy fazoviy masofani to‘g‘ri tushunish ham muhim ahamiyat kasb etadi.[3]
Mazkur g‘oyalar Jalolov (2018) tomonidan ilgari surilgan innovatsion pedagogika tamoyillari bilan
hamohang. Unga ko‘ra, zamonaviy kadrlar tayyorlashda nafaqat kasbiy, balki madaniy va ijtimoiy
kompetensiyalarni rivojlantirish ustuvor ahamiyat kasb etadi.[4] Xuddi shuningdek, To‘xtayeva (2021)
ta’lim texnologiyalarida interaktiv va madaniyatlararo o‘qitish metodlarini joriy etish orqali kommunikativ
salohiyatni oshirishni taklif giladi. Ushbu yondashuvlar xalgaro biznesda ham samarali bo‘lib, korporativ
treninglar va o‘quv dasturlarida keng qo‘llanilmoqda.|[5]

Shunday qilib, madaniyatlararo xulg-atvorni o‘rganish fagat muloqot strategiyasini shakllantirish
emas, balki inson resurslarini boshqarish, korporativ etika tizimini rivojlantirish va bargaror global
hamkorlikni ta’minlash uchun ham muhim ilmiy va amaliy yo‘nalishdir. Bu esa xalqaro biznesning uzoq
muddatli barqarorligi va ijtimoiy mas’uliyatli rivojlanishiga xizmat qiladi.

1. Asosiy muammo: madaniy tafovutlar va kommunikatsiya to‘siqlari

Xalgaro biznesda eng katta muammolardan biri — bu madaniy tafovutlar tufayli yuzaga keladigan
noto‘g‘ri tushunish va kommunikatsion xatolardir. Masalan, G‘arb mamlakatlarida to‘g‘ridan-to‘g‘ri fikr
bildirish odatiy hol hisoblanadi, birog Sharq mamlakatlarida bunday uslub hurmatsizlik sifatida gabul
gilinishi mumkin. Shu kabi tafovutlar muzokaralar jarayoniga, jamoa boshgaruviga va mijozlar bilan
munosabatlarga bevosita ta’sir qiladi.[6]

2. Madaniyatlararo kompetensiyaning ahamiyati

Xalgaro biznesda muvaffagiyatli bo‘lish uchun madaniyatlararo kompetensiyani rivojlantirish
zarur. Bu — boshga madaniyatlarni tushunish, ularga hurmat bilan yondashish va moslashuvchan mulogot
uslubini shakllantirish ko‘nikmasidir. Treninglar, xorijiy tillarni o‘rganish, xorijda tajriba orttirish kabi
omillar bunday kompetensiyani oshiradi.

3. Muammolarning amaliy yechimlari

Madaniyatlararo treninglar tashkil etish: kompaniya xodimlariga turli madaniyatlar bilan ishlash
bo‘yicha maxsus seminarlar o‘tkazish.

Etik goidalar ishlab chigish: har bir xalgaro kompaniyada madaniy hurmat va tolerantlikka asoslangan etik
kodeks joriy etish.[7]
Menejerlar uchun moslashuvchan yetakchilik strategiyalari: rahbarlar o‘z jamoasida turli madaniyat
vakillari o‘rtasida tenglik va o‘zaro hurmat muhitini yaratishi lozim.
Texnologik yechimlar: onlayn platformalar orqali madaniyatlararo muloqotni qo‘llab-quvvatlash, masalan,
ko‘p tilli aloga vositalaridan foydalanish.

Xulosa

Xalgaro biznesda madaniyatlararo xulg-atvorni chuqur tushunish tashkilotlarning global
muvaffaqiyatini ta’minlaydigan strategik omildir. Madaniy tafovutlar to‘g‘ri boshqarilsa, ular to‘siq emas,
balki innovatsion yechim va yangi imkoniyat manbaiga aylanadi. Shu bois har bir xalqaro kompaniya o‘z
xodimlarining madaniyatlararo kompetensiyasini oshirishga e’tibor qaratishi, madaniyatlararo trening va
mulogot madaniyatini rivojlantirishi zarur.
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TILSHUNOSLIKDA PRAGMALINGVISTIKANING O'RNI VA RIVOJLANISHI

Sabirova Bernara Umarjanovna,
Urganch davlat Universiteti
Email: sabirovabernara89@gmail.com

Annotatsiya. Ushbu tezisda pragmalingvistikaning ahamiyatini hamda uning tilshunoslikning
alohida tarmog‘i sifatida shakllanish jarayonini ko'rsatiladi. Ishda pragmalingvistika fanining
rivojlanishiga hissa qo‘shgan olimlar faoliyati, uning kommunikativ tilshunoslikdagi o‘rni va til
hodisalarini insonning nutqiy xatti-harakatlari bilan bog‘liq holda tahlil etishdagi ahamiyati yoritilgan.

Kalit so‘zlar: kommunikativ tilshunoslik, kommunikativ funksiya, ilmiy intizom, lingvistik
hodisalar, nutgiy xulg-atvor.

THE ROLE AND DEVELOPMENT OF PRAGMALINGUISTICS IN LANGUAGE
Sabirova Bernara Umarjanovna

Urgench state University
Email: bernarasabirova89@gmail.com

Abstract. The thesis looks into the importance of pragmalinguistics and it was developed as a
branch of linguistics, scholars who worked on it

Key words. Communicative linguistics, communicative function, scientific discipline, linguistic
phenomena, verbal behavior.

POJIb U PABBUTHUE TIPATMAJIMHI'BUCTHUKHU B AA3BIKE
CabupoBa bepHapa YMap:kaHOBHa,

Ypresuckuii rocyJapCTBEHHbIA YHUBEPCUTET
Email: bernarasabirova89@gmail.com

AnHoTamusi. B 1aHHOH Te3nCcHOM paboTe pacKphIBaeTCs 3HAUCHUE TParMaJIMHTBUCTHKH 1 ITPOIIECC
e€ (hopMHUPOBaHUS KaK CAMOCTOSATEIEHOM OTPaciii TMHTBUCTHYECKON HayKu. B mccnenoBanum ocemaercs
BKJIaJ] YYEHBIX, BHECIINX 3HAYMTENBHBIA BKIIAJ B Pa3BUTHE NMPArMaJMHTBUCTHKH, €€ MECTO B CHCTEME
KOMMYHHKATHBHOM JHHTBUCTHKH, a TAKXKEe 3HAUCHHE aHAN3a SI3BIKOBBIX SBJICHUH B CBA3H C PEYEBHIM
TTOBE/ICHUEM YeJIOBEKa.

KiaioueBble cjioBa: KOMMYHUKATHBHAs JIMHTBHCTHKA, KOMMYHHKAaTHWBHAas (DyHKIUs, HaydHas
TUCIIMTUTINHA, TMHTBUCTHYECKHE SBIICHUS, PEUEBOE MOBEICHHE.

Introduction. One of the new and relevant stages in linguistics is the phase of Linguopragmatics
or Pragmalinguistics, which is distinguished by a communicative approach to language. This means that
language is regarded as a means of communication, and its communicative function is recognized as its
primary function. Communicative linguistics studies language as a speech activity in use, focusing on
language behavior across different languages. The role and development of pragmalinguistics in linguistics
can be illustrated by highlighting key linguists from various language communities, including Uzbek
linguists specializing in the study of the Uzbek language. [1]

Introduction. Language is a social wealth; it facilitates communication among members of society
and accumulates knowledge about all events and phenomena occurring in the material and spiritual life of
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